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The big 
new changes | 
ahead for 
shoppers 


Why we're getting worse hurricanes 

WHO CAN MATCH EDMONTON’S FOOTBALL MAGIC? 

MACLEAN’S 

SEPTEMBER 1 1956 CANADAS NATIONAL MAGAZINE 15 CENTS 



























































This is the whisky 



BLACK* WHITE 



J 



iSi 

noi~ 


■3FIB 



















Now! Shave as you go... Shave where you please! 
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The revolution 
that’s changing your 
shopping habits 













































The secret war of Charles Goodeve 


part two: How they opened 







What would Carrie Nation do? 
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a Picture of Our "High Volume" Production 

Working for Vou l 


GENERAL MOTORS 

in Canada 























TIME FOR A "PICK-UP"? 


FOR A TRULY 
FRESH START 
MAKE IT THE 
"PRIME FLAVOR" COFFEE 



MAXWELL HOUSE 

/S THE cor FEE 
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LOOK INTO CRYSTAL 
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In the 
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Lazy day... hot sun overhead... and in all this big wide thirsty world 

there’s nothing like that great taste 

of Coke! Age cannot remember, nor youth dis¬ 

cover anything so "just right” as an 
ice-cold Coca-Cola at a time like this. 












